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Preface

The main goals of WP6 Dissemination, exploitation and social transformation tools, are to establish and
maintain a distinct project identity, as well as to maximise the impact of project results by marketing and
communicating them to stakeholders and the broader public. To ensure the efficient communication,
Pensoft has developed a number of promotional materials reflecting the REST-COAST corporate identity, as
well as a project website.

Summary

A collection of dissemination and branding tools and materials must be established within the initial months
of the project as a foundation for future communication initiatives. As‘a result,.in'the first six months of the
REST-COAST life span, a project logo and website were created, which serve as the foundation for both
project branding and public awareness. In addition, a high-quality’print version brochure was prepared to
raise awareness at events. All of the resources are available to @anyone who is interested at the media center
part of the website. In order to assist future distribution and reporting activities such as letters, milestones,
deliverable reports and PowerPoint presentations, corperate templates were created and made available to
the REST-COAST consortium.

To achieve the largest possible impact and outreaech of REST-COAST derived and/or related results, news,
and events, and to engage interested parties in a virtual community, accounts have been set up in three
major social media channels, Twitter,Faceboek and Instagram. The project's outcomes will have a long-term
impact because the website will be/maintained for a total of 9,5 years — 4,5 years during the project and
another 5 years following the end of the REST-COAST duration.

List of abbreviations

EU European Union
ICP InternallCommunication Platform
IR Internal Repository


https://rest-coast.eu/media-center
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1 Project Website

The public REST-COAST website - www.rest-coast.eu (Fig. 1,2 & 3) will serve as the backbone of both project
branding and public visibility. The page has been developed in M6 (March 2022) and will be available for the
users to access for a total of 9,5 years. The REST-COAST information hub contains all the needed project
related data, such as details about the project’s mission, objectives and results.

The website acts as a main public dissemination tool, making project deliverables and esults
available for the users. Aside from that, the web page will showcase all events organise COAST or
relevant to the project, as well as a news section that will highlight all T-COAST

accomplishments.

About  Partners  Library Digital platform ~ Contact  Login

2% REST-COAST

REST-COAST

Large scale RESToration
of COASTal ecosystems
through rivers to sec
connectivity

Ne: b - gdia ilots

Figure 1. RES bsite - home page.
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© VISION

Healthy and climate-resilient European coastal regions
achieved through innovative large-scale systemic
restoration, enhance the delivery of ecosystem services
and improve coastal biodiversity.

REST-COAST IN NUMBERS

37 11

Project partners

Countries

© MSSION

Demonstrate that upscaled coastal restoration can
provide a low carbon footprint solution to climate
adaptation and disaster risk reduction for threatened
coastal systems, combined with gains in their
biodiversity.

Pilot sites

Figure 2. REST-COAST website - home page.
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Belgian Biodiversity Spring Market - Green Cluster
for the Belgian Biodiversity Platform marketplace
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REST-COAST
wskios @RESTCOAST_H2020

,OWant to learn m t
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47 Join the @

REST-COAST half an year consortium meeting

M GOAL

Restoration Revolution: overcome present hurdles to
upscale coastal restoration interventions through new
technical, financial, management and transfer tools,
aligned with the needs of coastal vulnerable regions
and society.

4.5 17.8

Year: tiol Financial contribution

of the EU (million €)

16th Spanish Conference on Coastal and Port
Engineering

FOLLOW REST-COAST

® y f

-COAST?

di it Spring Market on 23
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EST-COAST and it's sister
ject, @WaterLANDS _EU

This project receives funding from the European Union’s Horizon 2020
Innovation Action under grant agreement No 101037097.

Figu EST-COAST website - home page.

Throughout the page the public can find all project relevant information, from details about REST-COAST

and its objectives, to news items, events, and promotional materials. The website is comprised of nine
sections:
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Home page: informs about the mission and objectives of the project; gives an overview of the latest
project news and upcoming events; shows important for the project numbers, such as the project
duration, number of partners, etc.; has an embedded twitter feed.

About: informs about the core ideas and values of the REST-COAST project, its objectives and how
the work is distributed in work packages. (Fig.4)

REST-COAST

ABOUT

REST-COAST will provide the tools to address some of the key challenges to coastal
today - all of a long history of environmental degradation of

our rivers and coasts,

BACKGOUND

Coastal regions provide some of the most productive and biediverse environments with an
important and often underoppreciated Carbon storage potenticl, combined with the highest
densities of population, assets and cultural heritage in the world. Rapidly developing and
changing, these sociolly, economically and environmentally important areas are expernencing
pregressive degradation and escalating risks, further exocerbeted by climate change.

Coastal management is often bosed on single-sided use of resources proven unsustainable
in the long term as the associoted environmental pressures remain unresolved. Operating
within @ imited social and technicol consensus ond o frogmented policy framework,
measures often favour short term interventions leading te poor investment decisions. This,
combined with increasing climate and human pressures ond decreasing natural copital,
results in declining biodiversity and ecosystem services, leading to growing costs and a
significant Carbon footprint.

Figure 4. REST-COAST About section.

Partners: while browsing the interactive map |

about each organisation that is part of t

REST-COAST

PARTNERS
¥

/
T N
Germany Italy

Poland Switzerland

Figure 5. REST-COAST Partners section.

About  Partmers  Library  News  Events  Mediaceatre  Pilots  Digital platform  Contact  Login Q

artners section, one can review and read more
ST consortium. (Fig.5)

Puliers Uy News  Binls  Medicenlre  Piols  Digtaiplatiorn  Contact  logn QO

Library: stores all public deliverables and scientific publications resulting from the project. (Fig.6)
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EE REST-COAST

About  Partners  Libcary  News Ewents  Mediacentre  Pilots  Digital platform  Comact  Login Q

LIBRARY

Deliverables REST COAST publications Relevant publications

Year (asc) = Search in documents

Downioad all publications (12.99 M8)

>

Test article

Authors: Author Name/Surmame

Status: Published  Year: 2022 Journal: SOme joumanal neme  Volumeflssue: 123 Publisher: Pensoft  Pages: 45

URL/DO: 10.3897(za0keys. 1085 77956

Figure 6. REST-COAST Library section.

o News: a dedicated section for all REST-COAST news ite ct achievements and/or

ig.7)

Mediacentre  Pilots  Digital platform  Contact  Login Q

REST-COAST

About  Partner; Events

NEWS

REST-COAST has been mentioned in a press release
by two leading communication platforms

Figure 7. REST-CO section.

tive calendar, showcasing all project organised or relevant events. (Fig.8)



D6.12 Website and Branding

=
\';_ﬁ REST-COAST Aboul  Partners  Libarp  News . Mediacentre  Pilols  Digital platform  Contact  Login Q

EVENTS
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& a a9 10 11
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e o

Figure 8. REST-COAST Events section.

e Media centre: a one stop shop for all the REST-COA omotional materials, press releases,
newsletters, videos and other dissemination tools. All of erials can be downloaded. (Fig.9)

MEDIA CENTRE

LQ\ Promotional materials Press releases

Figure 9. Media Centre section.

e Pi this section stores information about the REST-COAST Pilot sites. Their exact location is
marked on the map, while detailed information about the sites and the planned activities can be
found by selecting the respective Pilot Site. (Fig.10)
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'-:E REST-COAST About  Partners  Library  News Ewents  Mediacentrs  Filsts  Digitaiplatform  Contact  Login Q

PILOTS

o Wadden Sea ¥ Catalan coast Ebro delta +

9 Venice lagoon L

Vistula lagoon +

Foros bay st Rhone Delta =+

Q
o Sicily lagaon +
Q

© © 0 ©

Arcachon bay +

Nahal Delta +

Figure 10. REST-COAST Pilots section.

e Digital platform: this section is currently unavailable as i rc ction. It will contain the
project developed digital platform, which will be available lic to use during the third year
of REST-COAST. It will bring together into GIS environm on key coastal variables from across
the nine pilots. A colour coded Dashboard will displa nals depending on how close/far
these sites are to observed socio-economic and enviro ipping points.

e Contact: presents the business cards of the project coordinator and managing parties. (Fig.11)

& REST-COAST

Beots  Mediacentre  Plats  Digitolplatforn  Costaot  Login

PROF. AGUSTIN SANCHEZ-AI IVAN CACERES RABIONET

e
J—
J—
Jes—

Project Coordinator Project Coordination

Affiliation

@ Director, The Maritim:
Cotalonia University o
Barcelonaieth

Q Catalonia University of Technelogy UPC-
BarcelonaTech

. +3493 4010936

EZ4 E-mail

ONZALEZ-MARCO

ect Manag

iversity of Technology UPC-

Figure 11, REST-COAST Contact section.

The REST-COAST website includes an internal password protected section (Fig.12) which assures the easy
communication between partners and storing project related data. The internal repository will provide a
communication platform for partners to communicate swiftly and also serves as a storage hub for all of the
REST-COAST data, such as meeting documents, templates, deliverables, milestones, and so on (Fig.13). The
mailing tool will allow the registered users to interact with one another. The consortium members will be
assigned in a number of mailing groups - from WP1 to WP7, based on their involvement in the different
tasks. The partners have access to all of the documentation contained in the ICP and can download it. If

10
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necessary, users can also create new folders and upload additional documentation to the respective folders.
In addition, for the utmost convenience of the project members, the ICP provides a detailed User Manual
for both the external and internal components of the website.

\. REST" About  Partners  Library ~ News  Events  Mediacentre  Pilots  Digital platform  Contact

LOGIN

This is an internal password protected environment for consgrtjdfn
members only.

popova@pensoft net

JRemember me arpo

ABOUT LATEST RESOURCES FOLLOW REST COAST CONTACT US STAY UP T0 DATE

The project News Pilots y) (=
Structure Events Media center ’ S~

Partners Library

Figure 12. REST-COAST’s password protected area.

INTERNAL REPOSITORY

Search in Internal repository Q

—

— \OL oa =1
B o =
V- -
Administrative Deliverables Milestones Templates Documents from Reporting
documents meetings

Figure 13. REST-COAST Internal Repository.

2 Project Branding

In order to set the foundation for a good dissemination and communication and to ensure the project’s
visibility, a set of branding materials has been developed during the first six months of the REST-COAST
duration.

2.1 Project logo

11
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A project logo has been designed to establish the project visual identity and for the public to easily
recognise it (Fig.14,15). The logo can be considered the most important part of the project’s visibility as it
stands at the core of the REST-COAST corporate identity. The REST-COAST logo is a result of a collaborative
brainstorming between the whole consortium and represents the core values of the project. It depicts the
connection between river to coast and the biodiversity and ecosystems that create the natural link. The logo
acts as the foundation for all subsequent advertising materials, as well as the website, to maintain
consistent branding across all tools and channels of distribution.

o RES-COAST 2

Figure 14. REST-COAST logo - horizontal.

presenta of the project branding. The REST-COAST sticker is a useful tool for strengthening project
identification by enhancing marketing collateral.

12
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O REST-COAST

W @RESTCOAST_H2020 A rest-coast.eu f RESTCOAST.H2020

- vy

Figure 16. REST-COAST sticker.

2.3 Project brochure

The REST-COAST brochure was created to represent the project logo's conceptua Si hile also
capturing the attention of various target groups. It raises REST-COAST a y outlining the logic
behind the project's aims, as well as the activities and primary tasks sched the expected outcomes
(Fig.17,18). The project coordination team reviewed the brochure and stions for changes.

PARTNERS ox
i itute of Oceanology — ian Academy rganisations frc é REST" c UAST
ol Sobrees s] CEEL RN G

* Pensoft Publishers (PEN)

1N French National Research Institute for Agriculture,
Food and the En\nmnmmt (INRAE)
* Tour du Valat Research Center (TDV)
. nﬁ’" i
- iterraniean Areas Network (MedPAN)
. Secretariat {MWiet)

I - Clobal Climate Forum (GCF)
+ Helmholtz Centre for Matenals and Coastal Research

LARGE-SCALE
RESTORATION OF

o e COASTAL ECOSYSTEMS

edanibsdressaiit L THROUGH RIVERS TO
R | =~ .. SEA CONNECTIVITY

Consortium for coordination of research a
‘conceming the Venice

University of Catania
Permue Umbenp[PCIMJCDQ

Province of Groningen (GRO)
Wageningen Manne Research

f = of(h‘talnnn) SMAS
Coast and the Sea [DGCM)
ntmlnglnl Suuety(SEOlElldLlI“EJ A WEBSITE W TWITTER f FACEBOOK

lia (UEA) est eu @ TH2!

oL}
|l Union for the Conservation of Nature
ndil

Organization of the Black Sea Econemic Cooperation nno c
(BSEC) mnr No 10103 A rest-coast.eu

Figure 17. REST-COAST brochure.
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BACKGROUND

Rapidly developing and changing, coastal regions are
experiencing progressive degradation and escalating
risks, further exacerbated by climate change. At the
same time, coastal management is often based on
single-sided use of resources proven unsustainable in the
long term and fails to address issues in the long term.

VISTULA LAGOON
To address these challenges REST-COAST will: A 5 to

s Improve coastal restoration practice and
technigues through new hands-on restoration
projects.

~ Generate new tools and data to assess risk
reduction at different climate change levels.

* Design innovative financial arrangements
and bankable business plans that support
restoration.

wr Develop a scalable plan for coastal adaptation
through large scale restoration.

s Co-design innovative governance arrangements
and pelicies to overcome barriers against large
scale restoration

Engage society and policy through:

Dewa g

Phone Video Digital Carbon
Game Platform Footprint
Dashboard Counter

Figure 18. REST-COAST brochure.

2.4 Project corporate identity templates

The REST-COAST corporate templatesswere created right at the start of the project. Each template is
designed to fit the structure of the relevant document type. The materials include:

o Deliverable template;
o Milestone template;
e PowerPoint templa

2.5 r project branding materials

Along with the already developed logo, sticker, brochure and corporate template, REST-COAST shall create a
project poster which will be used to introduce the project at physical conferences, meetings and
stakeholder events. Moreover, when significant results derive from the project and/or whenever needed
infographics and fact sheets will be designed, in order to maximese the REST-COAST visibility and for further
communication and dissemination of project results.

14



D6.12 Website and Branding

3 Project social media

REST-COAST is taking full advantage of social media communication, as the chosen platforms Twitter,
Facebook, Instagram, Linkedin and YouTube provide various opportunities for information sharing and a
broad spectrum of audiences, which the project is going to benefit from. REST-COAST has so far established
presence on three of the above mentioned channels, where the project enjoys an increasing popularity and
member participation (Fig.19, 20, 21):

o Twitter - @RESTCOAST_H2020
® Facebook - @RESTCOAST.H2020
e Instagram - @restcoast_h2020

REST-COAST ® cat pri

REST-COAST

@RESTCOAST_H2020

REST-COAST is a Horizon 2 and implementation action aimed at the
restoration of coastaleco s through rivers to sea connectivity. GA 101037097

Joined October

102 Following

Figure 19. REST-CO vitter feed.
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e~

REST-COAST project

@RESTCOAST.H2020 - Science Website @ Send message

let us know how we can help.

Groups Events Reviews More

About ?,.. Create post
REST-COAST is a Horizon 2020 research
project that is focused on restoration of
coastal ecosystems through rivers to sea
connectivity.
GA 101037097 Pinned post

Photo/video Check in Tag friends

19 people like this including 2 of your

friends o REST-COAST projact
S il at 11 - Q
=7

h #»REST-COAST is thrilled to share that a new
22 people follow this of collection has been opened in the
journal!

Figure 20. REST-COAST Facebook feed.

restcoast M@Q20  Message  av v ..

\ 4 posts 52 followers 4 following

REST-COAST project
S REST-COAST is a Horizon 2020 euresearch project that is focused on the
restoration of coastal ecosystems through rivers to sea connectivity.

Followed by ibpimoti and aleksandravateva

SEA LEVEL 2022 o ¥ ; 4 ~ REST-
Sands Expo & Convention Centre, Marina Bay Sands, Singapore / P
12-16 July 2022

SUBMIT ABSTRACT TR
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Figure 21. REST-COAST Instagram feed.

4 Conclusion

The ideation and design of project identity and promotional materials is described in Deliverable 6.12
"Website and Branding." The report explains what each of the numerous dissemination tools is for. Within
the first six months of the project, a series of promotional materials was prepared with the purpose of
disseminating project outputs to stakeholders and the general public through various communication
channels. The dissemination team will update the project website on a regular basis and_generate
promotional materials with the most recent project updates to preserve a consistent projectidentity and
keep the relevant target groups properly informed.
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